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	Decoding
	Anatomical area
	L/R
	Accuracy [%]

	t
	x
	y
	z

	
	
	
	M
	SEM
	
	
	
	

	

	DECODING PRIME CONDITION

	apple vs cup
	visual cortex
	L
	58
	0.32
	4.32
	-16
	-99
	8

	
	mPFC
	L
	56
	0.44
	4.31
	-20
	40
	12

	

	DECODING DECISION OUTCOME TD (NOW VS. LATER)

	TD (all)
	orbito-frontal
	R
	58
	0.92
	3.91
	36
	36
	12

	

	DECODING DECISION DIFFICULTY (EASY VS. HARD)

	TD (all)
	ant mPFC
	L
	61
	0.79
	5.09
	-8
	60
	8

	apple (#)
	ant mPFC
	L
	58
	0.82
	5.17
	-12
	60
	8

	
	postcentral sulc
	L
	60
	0.81
	3.85
	-24
	-36
	48

	
	inf temp gyr
	L
	52
	0.02
	3.86
	52
	-72
	-20

	cup (#)
	ant mPFC
	L
	54
	0.75
	4.07
	-12
	60
	8

	
	mPFC / FPC
	R
	59
	1.24
	4.08
	8
	56
	32

	
	postcentral sulc
	L
	58
	0.92
	4.29
	-20
	-40
	68

	
	inf temp gyr
	L
	57
	1.33
	3.55
	-48
	-60
	-12








