[bookmark: OLE_LINK1][bookmark: OLE_LINK2]S13 Fig. Mean changes in purchase1 volume of high-in2 beverages, stratified by tertile of household assets index




1 Purchase data provided by Kantar WorldPanel Chile. 
[bookmark: _GoBack]2 High-in beverages were those subject to the Chilean Law of Labeling and Advertising due to containing added sugars, saturated fats, or salt and exceeding nutrient or energy thresholds.
*p < 0.001 for the difference between observed mean absolute values and counterfactual mean absolute values in the post-regulation period.
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